DIGITALEUROPE comments on trialogue agreement on
the European Electronic Communications Code
Brussels, 6 June 2018
DIGITALEUROPE welcomes the agreement reached last night among the co-legislators on the Electronic
Communications Code. From the start of the legislative process, it was clear that finding the right balance
between all positions would be challenging. The final Code achieves positive results in some areas, while in
others it finds compromises that cast doubts on the rules’ ability to incentivise much-needed infrastructure
investment and single market opportunities to the benefit of European consumers and businesses.
“Connectivity is a key enabler of Europe’s future and the cornerstone of the Digital Single Market. If regulation
doesn’t spur the deployment of 5G and world-class digital infrastructure, Europe will be behind in the next
wave of innovation. With last night’s agreement on the Code, we are a step closer – but there’s still a long
way to go”, said Cecilia Bonefeld-Dahl, Director General of DIGITALEUROPE.
“As clear from the latest DESI index, Europe remains a fragmented market, with connectivity and network
uptake showing huge gaps between regions. DIGITALEUROPE hopes and believes the Code can help bridge
these gaps, even if we would have liked to see stronger ambition in this regard,” she added.
On spectrum
Considerable progress has been made. Clear promises on the release of 5G spectrum were coupled with
forward-looking rules on the harmonised deployment of small cells. This will make it easier to build wireless
infrastructure and achieve a faster deployment of 5G networks, including for verticals.
On co-investment
Rules on co-investment in the new framework were a strong point of the proposal and have the ability to
encourage deployments that wouldn’t otherwise happen. However, while the rules originally put forth by
the Commission were straightforward and unambiguous, DIGITALEUROPE regrets that the final text may be
too complex, leaving operators with great uncertainty about the regulatory treatment, ultimately
undermining the ability to build an investment case. We therefore urge regulators to work positively with
industry to allow for more investment to happen and be rewarded in the market.
On services
DIGITALEUROPE is pleased to see a partially more targeted approach towards regulation of online voice,
video and messaging services, with the exclusion of number-independent services from the general
authorisation regime. The Code is nonetheless a missed opportunity to create a genuine single market
governance regime for all digital communication services and to harmonise security and end-user rights. For
years, tech innovation has brought down barriers and reduced cost and time to market. A much more
streamlined, proportionate fully harmonised approach would have created a much more conducive
ecosystem for all players to innovate in new digital services.
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For more information please contact:
Alberto Di Felice, Senior Policy Manager for Infrastructure, Privacy and Security
alberto.difelice@digitaleurope.org or +32 2 609 53 10
Lionel Sola, Director of Communications and Political Outreach
lionel.sola@digitaleurope.org or +32 492 25 84 32

ABOUT DIGITALEUROPE
DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest
IT, telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE
wants European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and
sustain the world's best digital technology companies. DIGITALEUROPE ensures industry participation in the
development and implementation of EU policies.
DIGITALEUROPE’s members include in total over 25,000 ICT Companies in Europe represented by over 60 Corporate
Members and 38 National Trade Associations from across Europe. Our website provides further information on our
recent news and activities: http://www.digitaleurope.org

DIGITALEUROPE MEMBERSHIP
Corporate Members
Adobe, Airbus, Amazon, AMD, Apple, Bosch, Bose, Brother, Canon, Cisco, Dell, Dropbox, Epson, Ericsson, Fujitsu,
Google, Hewlett Packard Enterprise, Hitachi, HP Inc., Huawei, IBM, Intel, JVC Kenwood Group, Konica Minolta, Kyocera,
Lenovo, Lexmark, LG Electronics, Loewe, MasterCard, Microsoft, Mitsubishi Electric Europe, Motorola Solutions, MSD
Europe Inc., NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC,
Samsung, SAP, SAS, Schneider Electric, Sharp Electronics, Siemens, Sony, Swatch Group, Tata Consultancy Services,
Technicolor, Texas Instruments, Toshiba, TP Vision, VMware, Western Digital, Xerox, Zebra Technologies.

National Trade Associations
Austria: IOÖ
Belarus: INFOPARK
Belgium: AGORIA
Bulgaria: BAIT
Croatia: Croatian Chamber of
Economy
Cyprus: CITEA
Denmark: DI Digital, IT-BRANCHEN
Estonia: ITL
Finland: TIF
France: AFNUM, Syntec Numérique,
Tech in France

Germany: BITKOM, ZVEI
Greece: SEPE
Hungary: IVSZ
Ireland: TECHNOLOGY IRELAND
Italy: Anitec-Assinform
Lithuania: INFOBALT
Luxembourg: APSI
Netherlands: Nederland ICT, FIAR
Poland: KIGEIT, PIIT, ZIPSEE
Portugal: AGEFE
Romania: ANIS, APDETIC
Slovakia: ITAS

Slovenia: GZS
Spain: AMETIC
Sweden: Foreningen
Teknikföretagen i Sverige,
IT&Telekomföretagen
Switzerland: SWICO
Turkey: Digital Turkey Platform, ECID
Ukraine: IT UKRAINE
United Kingdom: techUK

DIGITALEUROPE
Rue de la Science, 14 – 1040 Brussels [Belgium]
T. +32 (0) 2 609 53 10 F. +32 (0) 2 431 04 89
www.digitaleurope.org | info@digitaleurope.org | @DIGITALEUROPE
Transparency register member for the Commission: 64270747023-20

2

