Copyright reform misses an opportunity to adapt
European rules to the digital age
BRUSSELS (September 14, 2016) – The European Commission’s proposal to reform copyright law lacks ambition
and misses a vital opportunity to adapt European copyright to the digital age. The Commission is effectively
opting to subsidise rights holders that have failed to embrace the thriving digital sector.
“This reform should be about adapting rules in light of digital technology to facilitate easier and faster access to
creative content, whether that be an article in a newspaper, a song or a movie.” said John Higgins, Director
General of DIGITALEUROPE.
It should also be about allowing businesses in Europe to take advantage of the innovation potential offered by
data analytics, he added.
“As it stands, the proposed reform will clip the wings of budding European data entrepreneurs looking for smart
ways to mine publicly available text and data. By doing so the European Commission is effectively ruling out the
emergence of a European Google, Facebook or Twitter,” Mr Higgins said.
“This proposal appears to be sacrificing the next generation of young, innovative European creators in order to
protect the interests of legacy media and their rigid business models,” he added.
DIGITALEUROPE members are very concerned about three issues in particular: the way it deals with text and
data mining, the plan to create new publishers’ rights and third, we are alarmed by the proposal’s failure to
even address the long-running problem with copyright levies.
Plans to limit a proposed text and data mining (TDM) exception to only “public interest research institutions”.
could restrict, rather than unlock, use of TDM across a wide range of business sectors.
Any entity that has lawful access to data should be permitted to perform TDM and analytics on that data,
regardless of the entity’s status as a research organisation or commercial entity.
“The aim was to unlock the potential of TDM. Unless this proposal is radically changed during the legislative
process it will drive such research and innovation out of Europe,” Mr Higgins said.
DIGITALEUROPE has consistently stated that there is already an adequate level of protection for publishers’
rights under existing copyright rules. Extending such rights to newspaper publishers for online uses is not
needed.
“The double layering of rights for authors and publishers as proposed by the Commission will restrict access to
information online,” Mr Higgins said, adding that attempts to do this in Germany and Spain “showed that such
an approach has negative effects, even for publishers themselves.”
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Also, before providing that the publishers may receive a share of compensation due to authors for private copying
or other exceptions, we urge the Commission to require Member States to solve the numerous issues posed by
compensation mechanisms and, especially, to define a common methodology to assess the harm caused to the
rights holders.
The most glaring omission from this so-called reform is any proposal to scrap or at least improve inefficient and
out-dated copyright levies that many but not all European countries permit as a way of compensating artists for
the alleged harm caused by private citizens legitimately copying their music and other content onto their digital
devices.
“That’s right. According to supporters of levies, if you copy a song you bought legally onto multiple digital devices
to make it easier to listen to, then you are harming the artists that created that song. Go figure!” said Mr Higgins.
-For more information please contact:
Paul Meller, DIGITALEUROPE’s Director of Press Relations
+32 497 322 966 or paul.meller@digitaleurope.org
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ABOUT DIGITALEUROPE
DIGITALEUROPE represents the digital technology industry in Europe. Our members include some of the world's largest IT,
telecoms and consumer electronics companies and national associations from every part of Europe. DIGITALEUROPE wants
European businesses and citizens to benefit fully from digital technologies and for Europe to grow, attract and sustain the
world's best digital technology companies.
DIGITALEUROPE ensures industry participation in the development and implementation of EU policies. DIGITALEUROPE’s
members include 62 corporate members and 37 national trade associations from across Europe. Our website provides
further information on our recent news and activities: http://www.digitaleurope.org

DIGITALEUROPE MEMBERSHIP
Corporate Members
Airbus, Amazon Web Services, AMD, Apple, BlackBerry, Bose, Brother, CA Technologies, Canon, Cisco, Dell, Dropbox, Epson,
Ericsson, Fujitsu, Google, Hewlett Packard Enterprise, Hitachi, HP Inc., Huawei, IBM, Ingram Micro, Intel, iQor, JVC Kenwood
Group, Konica Minolta, Kyocera, Lenovo, Lexmark, LG Electronics, Loewe, Microsoft, Mitsubishi Electric Europe, Motorola
Solutions, NEC, Nokia, Nvidia Ltd., Océ, Oki, Oracle, Panasonic Europe, Philips, Pioneer, Qualcomm, Ricoh Europe PLC,
Samsung, SAP, SAS, Schneider Electric IT Corporation, Sharp Electronics, Siemens, Sony, Swatch Group, Technicolor, Texas
Instruments, Toshiba, TP Vision, VMware, Western Digital, Xerox, Zebra Technologies, ZTE Corporation.

National Trade Associations
Austria: IOÖ
Belarus: INFOPARK
Belgium: AGORIA
Bulgaria: BAIT
Cyprus: CITEA
Denmark: DI Digital, IT-BRANCHEN
Estonia: ITL
Finland: FFTI
France: AFNUM, Force Numérique,
Tech in France

Germany: BITKOM, ZVEI
Greece: SEPE
Hungary: IVSZ
Ireland: ICT IRELAND
Italy: ANITEC
Lithuania: INFOBALT
Netherlands: Nederland ICT, FIAR
Poland: KIGEIT, PIIT, ZIPSEE
Portugal: AGEFE
Romania: ANIS, APDETIC

Slovakia: ITAS
Slovenia: GZS
Spain: AMETIC
Sweden: Foreningen
Teknikföretagen i Sverige,
IT&Telekomföretagen
Switzerland: SWICO
Turkey: Digital Turkey Platform, ECID
Ukraine: IT UKRAINE
United Kingdom: techUK
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